
Rebranding: Before and After

Please enjoy this brief celebration of our new visual identity, with a look at where we 
started and where we are today.

A Center of Distinction at Santa Clara University



Introduction

SOMETIMES, IT TAKES LOOKING BACK 
TO APPRECIATE CHANGE.

Revamping Miller Center’s visual identity demanded tremendous time, energy, talent, and commitment by 
everyone involved. In the midst of such intense activity, it can be difficult to fully appreciate the progress 
being made.

We hope you’ll take a moment to reflect on where our journey began and to savor where we have arrived.

You get only one chance to make a great first impression. We love that our new brand identity more 
accurately embodies the accomplishments we’ve already achieved – and the huge successes that we are 
confident lie ahead.



Logo Development

Before After

While we had a Santa Clara University tagline and a GSBI program logo, there wasn’t a logo for Miller Center. By 
moving to the new logo, we clearly identify ourselves as a Santa Clara University Center of Distinction and better reflect 
our innovative and global approach to social entrepreneurship.



Before After

Web Development

Our website is our most ubiquitous representative. Miller Center’s new website navigation is audience-centric and the 
look & feel make it easier for social entrepreneurs, impact investors, partners, industry influencers, students and faculty, 
and other interested parties to find out who we are, what we do, and why Miller Center matters. 



Before After

Business Card

Functionally, all a business card needs to communicate is contact information. But why not also communicate 
important aspects of our brand identity at the same time? 



Before After

Annual Report

The Miller Center’s new annual report reinforces our brand identity while linking us firmly with the university. Its clean 
look and feel, plus the multi-faceted images of our beneficiaries underlines the breadth of our work. It also introduces our 
new tagline, “Accelerating Global Impact.”



Before After

PowerPoints

Every time a Miller Center representative gives a presentation – whether to a partner, prospective donor or a packed 
audience of social entrepreneurs – our new PowerPoint template will support not only the specific content of the 
presentation, but also our more dynamic brand identity. 



Before After

Newsletter

The comparison between our old and new e-mail templates illustrates how similar content can convey different 
attributes about the sender, based only on design and layout changes. 



Before After

Investment Profiles

The Investment Profiles are consistent with our new visual identity and they present the advantages of being engaged 
in a GSBI program in a more compelling way. They also help impact investors feel more confident about investing in our 
social entrepreneurs. 



Before After

Printed Collateral by Program

Our new collateral pieces are fresh and inviting – increasing the chances that people will read enough to more deeply 
understand and appreciate our work and offerings. 



Complete System

When you put it all together, Miller Center’s new visual identity tells a powerful, clear, and compelling story about an 
organization confident in its abilities and headed in an exciting direction.



Thank you

All the talk, toil, time, and occasional turmoil has been worth it. We are proud of the results! Before we all start on the next 
round of activities together, allow us to pause for just a moment to say 

to everyone who participated along the way in rolling out this new identity for Miller Center.

THANK YOU


